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Applicability and Use
The goals and policies set forth in these Guidelines are recommended to be met through the City of Gaithersburg’s Mixed Use Development (MXD) development plan review process. The design standards and visions included
in the Guidelines do not reflect final site plan conditions for Kentlands Square, Parcel L: Sites C, D and E. Modifications to design standards included in the Guidelines are allowed through the City’s MXD development plan
review process. The City’s Planning Commission has the authority to approve modification requests to these Guidelines at the time of final site plan upon a showing that the proposed alternative reasonably meets the Intent of
the Guidelines.”

INTENT

Intent
To enhance the vibrant
retail experience in
Kentlands Square.

Kentlands Square Guidelines:
Parcel L, Sites C, D & E

These considerations for the STREET VISION AND STOREFRONT DESIGN GUIDELINES
for Parcel L, Sites C, D, & E, are provided for Saul Centers (the Landlord) to guide the
Architects and Store Designers with design criteria for the presentation of a retail space
to the public realm. These guidelines present recommendations to support the goal of
creating a unique and vibrant retail space. These guidelines encourage a consistent level
of quality in design, materials, construction, customer wayfinding, and identity creation,
while placing minimal restraints on creativity.
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T H E WA L K A B L E S T R E E T V I S I O N

The Walkable
Street Vision

In this one-story retail building a faux second story
is used to create a more prominent presence on the
corner. Street furnishings, planters, a variety of signage
and lighting create a dynamic and enticing retail
experience.

The Urban Street Vision addresses the public
realm in order to create a dynamic retail
district and provide an enjoyable and vibrant
pedestrian experience in Kentlands Square.
It is essential that these retail buildings fully
program and animate the pedestrian street
frontage with transparent entry doors,
furnishings, canopies, outdoor café seating
and exterior glazing. When sited adjacent
to one another the different retailer and
restaurant activity zones are complementary
and create a dynamic street edge.
While these buildings are 4-sided in
terms of their architectural character,
the pedestrian facades facing the street
should take primacy and have additional
embellishment/articulation.
There are two main challenges with these
smaller retail buildings: ease of parking
access and loading. One side must be
dedicated to service functions: kitchens
access, back of house storage, manager’s
office, dumpster, etc.
Loading areas should be placed away
from the most active edges, preferably
on the edge that is most easily screened.
Screening of HVAC and parking from the
sidewalk can be accomplished with an
articulated wall and/or buffer landscaping.

Kentlands Square Guidelines:
Parcel L, Sites C, D & E

At left, screening elements are used to hide parking
and maintain the building edge along the pedestrian
path, enhancing walkability and the pedestrian
experience.
This example shows a four-sided building where the
pedestrian frontage takes primacy over the vehicle
storage parking lots.

For this example, a taller center portion of building
is used to create a more satisfying architectural
composition, hold the street edge and screen
mechanical systems on the roof. Additional exterior
glazing and seating along secondary façade create a
more inviting building.
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T H E WA L K A B L E S T R E E T V I S I O N : T H E B U I L D I N G E X T E R I O R

On Streetscape
and Context
The following principles will shape the
street vision and the buildings that are a
part of it:
1.	Any building contributing to a street
should begin with an analysis of the
context.
	That analysis should look at the site,
the neighborhood and the region and
at the variety of elements – geography,
topography, orientation, climate,
hydrology, natural features and habitats,
history, cultural and social traditions,
streets, spaces and buildings.
2.	Streetscapes should be designed in
both their horizontal and their vertical
components. The composition of the
streetscape should be coordinated with
the larger community design ideas.

On the Public Realm
Traditional urbanism is not possible without a
building practice based on the principles of traditional
architecture. Those principles are as follows:
Bui l d in g s G e n e ra l:

1.	Any building design should begin with an analysis
of the context.

Kentlands Square Guidelines:
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2.	The design of the building should start with a
design idea that makes a positive contribution
to the context, either through repairing and
improving the civic fabric or through a sensitive
response to create positive walkable conditions.
3.	A building should have both an articulated design
parti (considered organizational hierarchy) and a
sustainability strategy.
4.	The life-cycle of the building should be considered
in its design.

5.	A building should be designed in either an historic
style, a local vernacular or a principle-based
language. Principle-based design is derived from a
set of principles of composition and character that
create their own language based on type, structure,
tectonics, performance, and a response to climate.

7.	A building should have a hierarchy of sides,
established both by the building’s relationship with
the public realm and the natural conditions of
the site. The articulation of building façades and
massing should include an appropriate response to
both.

6.	A building should recognize its place within the
scale of the surrounding density and uses and be
designed in concert with it.

8.	A building should be composed of a single
language, unless a clear and convincing visual
argument is made that its mass is composed of a
number of buildings, wherein a number of clearly
distinct building languages can be utilized.
3

T H E WA L K A B L E S T R E E T V I S I O N : T H E B U I L D I N G E X T E R I O R

vertical loads are carried to the ground by a
reasonable and convincing visible structure. Each
facade should be composed of vertical proportions,
whether in part or the whole of the composition.
While these vertical proportions are the dominant
façade reading, an appropriate balance should be
established between both vertical and horizontal
readings.
14. Facade elements, including visual structural
elements, openings and details should utilize a
coherent system of proportion.

9.	Building facades should have a parti (considered
organizational hierarchy). That parti should
include:
a. A rational pattern of elements based on rhythm
and hierarchy including a clear strategy for the
use of an odd or an even number of bays.
b. A hierarchy of windows.
c. A clear definition of the external surface of the
building as wall, frame or skin.
Kentlands Square Guidelines:
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d. A
 thinness or thickness of elements
appropriate to the external surface.
e. A response to the environmental conditions
and local climate of the site.

10. While the distribution of elements on the
building façade should respond to internal
conditions, the façade parti and its subsequent
articulation should primarily relate to the urban
design idea, the local climate and the character
of the adjacent public realm.

11. Every building façade should have a base, middle
and top.

15. The ground floor of a building should be scaled
to the pedestrian. Every façade should contain
sufficient development — in materials, depth
and detail – to create a level of visual interest
sympathetic to humans.

12. The language of the exterior facade should be
context-based and should be developed according
to a coherent set of stylistic principles and an
appropriate response to climatic conditions.
13. Every building façade should be tectonically
correct, giving the appearance that assumed
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T H E WA L K A B L E S T R E E T V I S I O N : T H E B U I L D I N G E X T E R I O R

Bu ild in g Detail*:

1.	Building materials should be sustainable, durable
and convey the notion of permanence.
2.	Building materials should be utilized in a
manner appropriate to their intrinsic formal
properties, including their structural capacities as
demonstrated in openings and spans.
Kentlands Square Guidelines:
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3.	Architectural elements should respond to regional
climate, culture and precedents.

4.	The primary architectural elements are walls,
openings and roofs and the configuration of each
should first serve to identify building typology.
Their character should be consistent with the
building’s design.
5.	Primary materials must be natural: brick, stone,
metal, glass, wood, painted wood or materials that
appear as if wood, painted. Processed materials
such as split faced concrete block and EIFS shall
only be used for tertiary, subordinate infill wall
elements, and shall not read as part of the primary
structure.

* Building exterior design can incorporate elements
that reflect an occupant’s brand identification and
building prototype.
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T H E STO R E F RO N T: G E N E RA L G U I D E L I N ES
These STOREFRONT DESIGN GUIDELINES
were written to provide Saul Centers (the
Landlord) design criteria regarding storefront
design, colors, materials, lighting, and signage,
that must be followed by Kentlands Square
Tenants. To promote variety and creativity, all
storefronts will be reviewed on an individual
basis. Design approval is the at the sole
discretion of the Landlord.
ALL STORE DESIGNS MUST BE APPROVED BY THE LANDLORD PRIOR TO
CONSTRUCTION. The tenant is responsible for obtaining governmental

approval(s), as well as ensuring compliance with the Zoning Ordinances
of the City of Gaithersburg.
Designs and construction pertaining to the storefronts are subject
to design approval by the Landlord, guided by these Storefront
Design Guidelines. The entire store, not just the storefront areas
under Landlord review, should be used to promote the Tenant’s brand
identity, showcasing their carefully honed merchandising concepts and
commitment to high-quality.
The Landlord reserves the right to reject design proposals they feel do
not enhance the overall character or customer experience of Kentlands
Square. The Landlord also reserves the right to approve proposals that
go above and beyond the bar set by these guidelines.

These guidelines are organized by separating components of the storefront into two categories, or Zones:

1. The Storefront Façade Zone
(the section of building wall along the sidewalk related to retail/commercial)

2. The Storefront Activity Zone
(the sidewalk depth to 7’-0” minimum from face of curb)

Kentlands Square Guidelines:
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T H E STO R E F RO N T: ZO N E D I AG RA M S
4'-0" MAX

8'-0" MIN

Lighting

Storefront Facade Zone

Signage

9'-0" MIN - 12'-0" MAX

32" MAX

8" MAX

Storefro
n
A
Pedestmr enities a t Activity Zone
ian Zone nd
*

Storefront
Activity
Zone

This section diagram through
the sidewalk shows the
Storefront Activity Zone as the
space between the storefront
and a 7’-0” minimum zone
reserved for pedestrian traffic
and street amenities such as
trees, trash receptacles, etc.
The Tenant should use the
Storefront Activity Zone for
potted plants, cafe seating,
and for any other object
that promotes pedestrian
interaction with the storefront.

Awnings/Canopies

Door

Windows

This elevation diagram points out specific parts of the storefront where guidance will be
provided in an effort to guarantee a high-quality retail environment.

* If the Amenities and Pedestrian Zone is less than 10’-0”, tree grates,
flush with the sidewalk, are expected to be used.

The image above shows the relationship between the Storefront Activity Zone and the
building, the rest of the sidewalk, and the street. Additionally, it highlights how the
Storefront Activity Zone turns the corner and is an important part of secondary facades.

This generalized plan of a storefront shows the
storefront area separated into zones.
• The Storefront Facade Zone includes the
elements of the building wall at the front
of the store (the building wall structure,
entrance/doors, storefront windows,
awnings/canopies and external lighting
elements)
• The Storefront Activity Zone, is where
potted plants, outdoor restaurant seating,
sidewalk sale retail and other elements would
sit on the ground

Display Zone
Private (to be administered by Saul Centers)

Storefront Facade Zone

VARIES

Varies

7'-0" MINIMUM

7’-0” Min.
Amenities and
Pedestrian
Zone*

Street

varies
7’0” min
imum

Storefront Activity Zone

Amenities & Pedestrian
Zone*

Curb

Street

Kentlands Square Guidelines:
Parcel L, Sites C, D & E
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T H E S T O R E F R O N T : FA C A D E Z O N E

The Storefront:
Façade Zone

VARIES
7'-0" MINIMUM

This zone is integral in establishing a
Tenant’s identity as well as helping to
establish the building’s character at
street level. Therefore the Tenant should
endeavor to achieve a high-quality design
with their storefront, using durable
materials, while realizing a high degree
of transparency for merchandising. This
zone should be designed to create an
inviting threshold to encourage customer
engagement.

Storefront Facade Zone

A successful Storefront Facade Zone creates an inviting retail threshold for the pedestrian.

Plan of Storefront Facade Zone

The building façade will have opening(s) to
the sidewalk that the Tenant will infill with
their storefront. The piers, the building’s
primary structural elements around the
storefront, are a part of the building façade.
Building exterior design can incorporate
elements that reflect an occupant’s brand
identification and building prototype.

Stone, Masonry & Wood

Storefront Materials

Glass: Clear or lightly tinted, beveled or stained

Example of storefront materials to use, subject to the
limitations of building codes and other applicable
regulations, include:

Metal: Brass, clear anodized aluminum, painted

Wood: Stained or painted. Painted faux wood

materials indistinguishable from wood can be
substituted for wood.
Kentlands Square Guidelines:
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Masonry

accent glass, etc.

metal, corrugated metal

Stone: Marble, granite, slate, limestone.
Masonry: Decorative brick, tile, terra cotta, etc.

Wood

Regardless of the material used, the storefront should
be primarily made of framing members such as
mullions. Mullions must be designed with hierarchy,
typically with thicker posts and expressed transom
bars above the doors that extend through the entire
storefront. Glass that decreases visibility into the
storefront (reflective, mirrored, or colored glass) is
generally prohibited.
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T H E S T O R E F R O N T : FA C A D E Z O N E

Entrance/Doors
Recessed doorways are encouraged because of their
sheltering benefits, and for the dynamism they add
to the pedestrian realm. The storefront plane can also
move in and out along the sidewalk (up to 3’ behind
the lease line).
Doors should be highly transparent, while being
compatible with the design language of the rest of the
storefront.
Kentlands Square Guidelines:
Parcel L, Sites C, D & E

For restaurant tenants, the Landlord strongly
encourages the use of an open storefront system.
Restaurants are allowed to use wider transparent doors,
including a broader variety of doors: sliding, swinging,
rolling, or tilting-up canopy doors, in order to further
open the interior to the sidewalk. Maintaining clear
views in and out of the space is a greater priority for
restaurants.
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T H E S T O R E F R O N T : FA C A D E Z O N E

Windows
Storefront windows have a unique function in the
urban environment because they are a retailer’s
primary means of marketing to passing pedestrians
and cars. The display of products and services adds
visual variety, light, and color to the streetscape. As a
guideline, storefronts should be at least 60% window,
as measured horizontally at 4’-6” above grade.
Kentlands Square Guidelines:
Parcel L, Sites C, D & E

Glass tinting or any other application that decreases
visibility will require the Landlord’s written approval.
Anything that will turn the storefront opaque is
prohibited.

security concerns, at the discretion of the landlord.
Low-E rated glass should be used for energy
conservation, as well as to minimize discoloration of
merchandise.

The 60% window guideline can be reduced for
jewelry shops, or other businesses with significant
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T H E S T O R E F R O N T : FA C A D E Z O N E

Awnings and Canopies
Awnings are usually fabric shading/shielding devices
mounted on thin rigid frames and used to protect
shoppers, outdoor seating and merchandise from the
elements. Canopies work in a similar manner, but are
more solid structural elements generally constructed
with denser, heavier material. When used, awnings/
canopies tell shoppers where the entrance is located,
provide another surface for marketing/branding, and
Kentlands Square Guidelines:
Parcel L, Sites C, D & E

provides shelter for pedestrians and diners below. They
add texture and interest to the building, as well as the
streetscape. See pages 17-18 for Awning and Canopy
sign guidelines.
Where the Landlord has not already built canopies or
fabric awnings above a tenant’s storefront, the Tenant
is required to provide awnings/canopies above their
storefront (min. projection of 4’0”, max. of 6’0”),
unless approved in writing by the Landlord.

Mater i al s

Materials must be durable as well as fire/fade resistant.
Awnings should be made with treated canvas on a
metal structure with a suitably attractive finish. Also,
awnings must not be supported from the sidewalk.
Canopies should be constructed using metal, glass,
or treated wood. Creativity and variety is highly
encouraged in canopy design.
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T H E S T O R E F R O N T : FA C A D E Z O N E

Storefront Lighting
Building lighting is an essential component for the
activation and success of a street. Directed building
lighting is used for the illumination of the building
facade, architectural embellishments, storefronts,
signs, landscaping associated with a store, and building
entrances. Used appropriately, lighting can articulate
the streetscape and provide for a sense of security after
nightfall.
Kentlands Square Guidelines:
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Light fixtures used for Storefront Lighting should be
appropriately scaled to the building facade. They are to

be concealed or shielded with diffusers or refractors so
as to avoid glare towards pedestrians, vehicles, building
interiors or the sky.
Luminaries are to be frosted, translucent, or glare-free.
Unshielded bulbs (in the form of “candles” inside a
pendant or lantern type fixture, where approved, may
have up to a maximum rating of 15 watts).
Fixtures used for illumination of architectural
features should not project direct lighting beyond
intended elements. Visible bulbs, colored bulbs,

blinking or flashing lights (except as used for seasonal
ornamentation), floodlighting, neon lighting, high
intensity discharge lighting, or fluorescent lighting, are
all prohibited.
Gooseneck fixtures, sconces, pendants, lanterns or
low-wattage accent spotlights that are traditionally
styled or contemporary styled fixtures in traditional
form are encouraged. Storefront facades and recessed
doorways must be lit at all times, or as directed by the
Landlord.
12

T H E STO R E F RO N T: ACT I V I T Y ZO N E

The Storefront:
Activity Zone
Storefront
Activity Zone

7'-0" MINIMUM

VARIES

A Storefront’s Activity Zone is an area
of the sidewalk directly in front of the
storefront that retailers can use for further
marketing/merchandising beyond the
envelope of the building. Tenants can
use this area to “beautify” their shop
with flower boxes and add benches to
encourage pedestrians to pause in front of
the store. Restaurants are encouraged to
use this area for outdoor dining.
Semi-permanent objects such as ground
signs and café seating are permitted in this
area.
Storefront Bays may be built out into
the Storefront Activity Zone. Storefront
Bays are encouraged by the Landlord as
another way to add dynamic shifts in the
street wall. A bay should extend at least 9
inches from the building.

The Storefront Activity Zone is the space closest to the store facade. There must be a 7’-0”
minimum of space which allows for pedestrians, trees, trash receptacles, benches, etc.,

Plan of Storefront Activity Zone

Tenants are encouraged to utilize and
maintain potted plantings along their
storefront, particularly in front of building
piers.
Tenants design must be coordinated with
any Landlord-installed site amenities
within the Storefront Activity Zone.

Ground signs, planters, and well-displayed merchandise
create and inviting entrance

Kentlands Square Guidelines:
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Storefront Bays create a dynamic building facade and can
vary in color or design for visual interest

Planters, awnings and canopies enhance the pedestrian
experience
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T H E STO R E F RO N T: ACT I V I T Y ZO N E

The Sidewalk Seating Area can get larger if the
sidewalk width can still accommodate diners as well
as pedestrian traffic.

Acceptable movable Restaurant Railings. Note the
wide-open storefront to the interior of the restaurant
in the background.

Restaurants

The Tenant is encouraged to enhance their outdoor
dining area with potted plants and foliage, and where
approved by the Landlord, umbrellas and/or extralarge awnings extending from the building, once
confirmed by a structural engineer. Local codes may
require the use of a railing in conjunction with alcohol
service. Only movable railing systems are permitted,
though the posts can be installed in existing, flush
sleeves mounted in the sidewalk. Exterior restaurant
seating areas may have posts at their perimeter railing

The Storefront Activity Zone is especially important to
restaurants. Exterior seating and tables are permitted
and encouraged for dining and the Tenant may
provide their own flooring finish within their exterior
seating area that is unique and resilient. The flooring
must comply with local codes regarding accessibility
and slip resistance, and must drain towards a
Landlord-provided drain.
Kentlands Square Guidelines:
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to support deeper protective awnings or canopies.
If the Tenant wishes to install additional lighting on
façade piers, the Landlord will specify the fixtures
based on the character of the building.
The use of added lighting or radiant heating
elements are encouraged, but the design of specific
fixtures/appliances must also be approved by the
Landlord. Exterior dining areas in this zone cannot be
permanently enclosed and conditioned.
14

SIGNAGE

Signage
Kentlands Square, with its significant amount
of retail, will encourage a wide variety of
signs through which Tenants can express
their unique brand identity. The Landlord
encourages imagination and creativity on the
part of the Tenants and their architects and
designers.
To ensure a consistent level of quality, the
Landlord requires signage to maintain certain
standards regarding design and construction.
All tenant signage in the Storefront Facade
Zone and Storefront Activity Zone, regardless
of size, is subject to approval by the Landlord.
The Tenant is responsible for the design,
construction, installation, and maintenance
of all their signage. The Tenant shall provide
power to their exterior signs. All Tenant
signage and display lighting shall be regulated
by a 24 hour time clock corresponding to the
Landlord’s specified operating hours. Power
supply infrastructure such as transformers,
conduit, tubing, raceway and wiring shall
not be exposed to view. All bolts, clips and
fasteners shall be hot-dipped galvanized iron,
stainless steel, aluminum, brass or bronze,
to avoid exposed corrosion, and should be
concealed, if possible. The Landlord may
require the removal and replacement of any
sign exhibiting unsightly corrosion.
A sign contractor’s name, label, and/or logo
cannot be visible on any sign, except those

Kentlands Square Guidelines:
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required by governmental ordinance. If
required, such labels shall be as inconspicuous
as allowed under law.
Brand identities, wordmarks, logos and icons
of the retailer are permitted on any signage
type herein.
No internally illuminated box-type back-lit acrylic
sheet, injection molded plastic, nor formed
plastic signs will be permitted in any location.
The area of a sign is calculated as the face of
the sign, including the spaces between letters
and logos. Associated wall work and design
embellishments are not included in the area
calculation. Illuminated and non-illuminated
building signs must be located at least 5’ from
the face of any curb at an adjacent street or
private drive. A Tenant may install signage on
any exterior facade adjacent to the space that
it occupies; however, Tenants are encouraged
to prioritize signage placement on façades
that include customer entrances. Tenants may
install more than one sign on any façade.
These guidelines address a wide variety
of allowable sign types, including, but not
limited to, building identification, ancillary
and directional signs. Tenants should refer to
the City of Gaithersburg sign ordinance for
the requirements regarding allowable sign
types not addressed in these guidelines (for
example, incidental and temporary signs).

15

SIGNAGE

MAX

Spandrel sign
8" MAX

Blade sign
Awning sign

Blade
sign

Awning signage

Board
Sign

Window
Sign

Blade sign location &
dimensional requirements

Storefront signage locations*
The diagrams on this page show the general locations of
different kinds of signage identified by the Guidelines. Multiple
kinds of signage can be used simultaneously, of course, but
the overall composition should be made from complementary
elements that come together in an overall design that reinforces
the Tenant’s brand. Note that a Spandrel Sign works with
a certain kind of storefront design, and a Band sign works
with another; you should never see them used on the same
storefront.

Band sign

* See designated section for dimensional requirements
(pages 14-20).
Kentlands Square Guidelines:
Parcel L, Sites C, D & E
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SIGNAGE
c. Board Sign: The board sign consists of painted

or vinyl graphics on a signboard attached flush
with the Building Wall. The sign must be frontlit from external lighting. The square footage
for all board signs for an establishment shall
be limited to the street frontage of the tenant
multiplied by 1.5. (Ex. a 30’ tenant space would
be allowed 45 sq. ft. of total board signs. )
• If the bottom of the sign is less than 9’-0”
above the ground, the single board sign shall
not be larger than 7 square feet
• If between 9’-1” and 14’-0”, board signs shall
not be larger than 9 square feet

Spandrel Sign

Board Sign

Painted Wall Sign: Service Wall Mural

• If higher than 14’-1” above the ground,
board signs shall not be larger than 14 square
feet
d. Entrance Plaques: A sign, typically mounted

next to an entry door. Typically made out of cast
brass or bronze, these signs incorporate relief
into the design and are limited to 2 square feet.
Can also be made of painted wood.

e. Painted Wall Signs: These consist of two types,

Band Sign

Entrance Placard

Configurations
1 . W a l l S ig n a g e

Six types of attached wall signs are permitted:
a. S
 pandrel Sign: Spandrel signs are intended

to provide instant Tenant recognition to the
public. They should be designed for visibility
both in day and night. Tenants have flexibility
in the design of the Spandrel Sign, which can
Kentlands Square Guidelines:
Parcel L, Sites C, D & E

include: individual letters mounted to the
façade and halo lit, thin LED side lit, partially
side lit or face lit letters/logos, 2 dimensional, 3
dimensional and open channel lettering, a panel
with affixed lettering and graphics, or other
creative solutions. They are to be mounted
on the spandrel above the Tenant’s awning or
canopy. Spandrel Signs are limited to one sign
per tenant per façade, centered or otherwise
vertically aligned in the spandrel, no wider than

Building Wrap

28’ or 2’ narrower that the storefront below,
whichever is less, unless otherwise approved by
the Landlord.
b. Band Sign: The band sign consists of a band of

lettering across the entire width of the Building.
If lit, band signs shall be front-lit. Band signs
shall be a maximum of 36” tall, and the bottom
of the band sign shall not be installed less than
10’0” above the sidewalk.

a spandrel sign painted on the surface of the
wall, and a service wall mural. Painted spandrel
signs must be illuminated, and conform to the
size standards of spandrel signs (above). Wall
murals can occur on any blank wall within
the project larger than 9’x12’ (typically alleys
or service lanes), with the approval of the
Landlord, and can either be directly painted or
an applied wrap or film.

f. Building Wraps and Films: Building wraps

and films are allowed if approved in writing by
the Landlord and provided as a subordinated
architectural element of the overall identity for
the tenant or building. No wrap or film shall
be used to subordinate architectural elements
like piers, spandrels, bays - or even facades - to a
specific tenant’s branding.
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Blade Sign

2. P ro jectin g Sig n s

Three types of projecting signs are permitted:
a. Blade Signs: Tenants are encouraged

Kentlands Square Guidelines:
Parcel L, Sites C, D & E

to provide Blade Signs to promote store
identification for pedestrians. Blade signs hung
from an architectural element shall be centered
on that element. Blade signs projecting from
the wall may project a maximum of 4’0”. The
top of the blade sign shall be between 9’0” and
12’0” above the sidewalk. The bottom of the
sign shall be no less than 8’ above the sidewalk.
The blade sign shall be 32” tall maximum. No
blade sign shall exceed 7 square feet. See page 13
for diagram.
i.	Brackets or other suspension device shall
match the architectural style of the Building

Suspended Canopy Sign

and shall not be computed as part of the
allowable size of the sign.
ii.	Blade signs shall be no more than 4” wide,
and shall communicate signage intent from
both sides. Projections may occur as spheres,
boxes, cylinders or any other three dimensional
combination of shapes and objects.
b. Suspended Canopy Signs: In places where

metal sidewalk canopies or colonnades are
provided as part of the overall building design,
Tenants are allowed to suspend signs from the
ceiling of the Canopy/Colonnade. These signs
shall conform to the standards of Blade Signs.

c. Vertical Signs: Vertical corner signs are

permitted at the corners of buildings. They
may project perpendicular from one side of the

Vertical Sign

Building or at a 45 degree angle to the corner.
Vertical signs may be lit with projecting lights,
and surface exposed neon is encouraged.
i.	Vertical corner signs shall be mounted a
minimum of 12’0” in height from the
sidewalk, measured to the bottom of the sign.
The height of the sign shall not exceed the
first-story wall height. Vertical corner signs
shall be mounted 12” maximum away from
the exterior face of the Building and shall be a
maximum of 3’0” wide.
ii.	Vertical signs shall communicate signage
intent from both sides. Projections may occur
as spheres, boxes, cylinders or any other three
dimensional combination of shapes and
objects.
iii.	Vertical signs may include moving elements
and flashing and/or neon lighting.
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3. A wn in g Sig n s

Awnings can be simple sloped rectangles attached to a
rigid frame without side panels, or curving shapes with
end panels, as long as it is appropriate to the building.
Vinyl awnings and bottom panels are prohibited, as are
back-lit awnings. The projection from the storefront
must be between 4’-0” and 6’-0”, unless approved in
writing by the Landlord. The lowest part of an awning/
canopy must be at least 8’-0” above the sidewalk, while
awning fringe should be no more than 10”.
Kentlands Square Guidelines:
Parcel L, Sites C, D & E

a. Signage on Awning: Signage may be painted

4. C
 anopy Top S i g n a g e

either on the fringe of an Awning or in the
center of the body of the Awning. Lettering
may occupy a maximum of 70% of the width
and 30% of the height of the awning, with
a maximum width of 9’-0”. Minimal artistic
flourishes do not count toward total sign
percentage. Awning signs shall be painted/
heat pressed/silk screened directly on canvas.
Signs that occupy the fringe of the Awning may
occupy 90% of the height and width of the
fringe.

This type of signage can only appear on top of
canopies provided as part of the building architecture,
and can include box-type letters infilled with neon or
other exposed-bulb lighting. The lettering can be 2 ½
times the height of the canopy edge.
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Pier/Wall Mounted Banners

5. W i n d ow S i g na ge

Window signs include applied window signs,
suspended signs, and any signage visible at the
storefront windows. Window signs must be the trade
name and/or logo of the tenant. Window signs should
not be mounted on opaque signboards. The height
of any window sign is limited to 1/3 the height of the
glass in the sash where the sign is installed, excluding

Kentlands Square Guidelines:
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muntins. The width of any window sign is limited to
70 percent of the width of the glass in the sash where
the sign is installed. Signs may not be affixed with tape
or other temporary means to the exterior nor to the
interior of the glass surfaces.

or approved custom film applied directly to
the rear of the glass. No paper, vinyl, plastic or
poster board signs shall be taped or otherwise
applied to the glass. All window films require
approval of the Landlord.

6. P
 i er/ Wal l Mo u nte d Ba n n e rs

To enhance the perception of Kentlands Square
as a unified destination, the Landlord shall be
allowed to place banners on building piers/walls.

a. Applied window signs: The applied window

sign may be comprised of trimmed gold leaf
or other metal veneer, silk-screened coating
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7. G ro u n d Sig n s

Sculptural and A-frame “sandwich” sign boards
placed on the sidewalk shall be permitted if they are
temporary and removed during non-operating hours.
These can be no taller than 4’-0”.

Kentlands Square Guidelines:
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Signage may accompany drive-thru lane equipment,
no larger than 6-0” x 6’-0” including, but not limited
to, audio and video communication equipment,
vehicle sensors, etc.

21

DOS AND DO NOTS

DOs
Spand re l S ig n
This is a good
example of a
Spandrel Sign, nicely
filling the space on
the elevation. The
character of the
sign determines the
exterior lighting and
integrates well with
the overall aesthetic
of the building.

Ba nd S ig n
The Band Sign in this
example stretches
between the piers to
make one long sign
across the entire
frontage of the
restaurant. While bold
in color the spacing
and placement is
appropriate for the
proportions of the
building.

Board S ig n
This nicely designed
Board Sign frame
uses the iconic logo
of the development.
Within the frame
an interchangeable
sign displays the
schedule of monthly
events.

Kentlands Square Guidelines:
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DO NOTs

DOs
The amount of
information presented
in this spandrel sign
is overwhelming. The
sign only reflects
the character of
this particular store
and not the overall
building.

Wi ndow S i gns

Although worn, the
sign itself is clean
and straightforward,
however, the lack of a
proper frame makes
the letters appear as
if they are floating
above the door frame.
This arrangement
does not provide a
cohesive aesthetic
with the entire
building.

Pai nted
Wal l S i gn

Taping up a board
sign to the wall with
masking tape is
prohibited.

Bui l di ng Wrap

These Window Signs
are appropriately
sized and spaced to
allow views of the
featured products.
The color is cohesive
with the design of
the store facade
and compliments
the overall building
aesthetic.

This is an example of a
impactful Painted Wall
Sign. The lettering
is clean and simple,
spaced appropriately
for the rhythm of the
facade, and reflects
the character of the
neighborhood at a
civic scale.

The Building
Wrap is a piece of
careful graphic
communication. It is
subordinate to the
architecture and
adds visual interest
and character to the
facade.

DO NOTs
The window signs
on this storefront
drastically reduce
the transparency of
the windows. The
neon signs, variety of
sign materials, and
multitude of colors
dominate the building
and are overwhelming
to the eye.

This wall sign conveys
only information
about a specific
business and does
not contribute to the
community branding
in any way. This sign
type is prohibited.

This Building Wrap is
the sales effort of a
single entity. It does
not reflect a cohesive
design or an overall
community aesthetic.
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DOS AND DO NOTS

DOs
Bl ade S ig n
This simple Blade Sign
uses only a threedimension wordless
logo, this sign
immediately becomes
a memorable symbol
for the brand and does
not interfere with the
design of the building
facade.

Sus pe n d e d
Ca nopy S i g n
This Suspended
Canopy Sign is nice
and simple--just the
brand logo on a metal
background.

Ver t i ca l
Cor ner S ig n
This Vertical Corner
Sign is appropriately
sized and scaled
to be visible but
not overwhelm the
architectural character
of the building.

Kentlands Square Guidelines:
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DO NOTs

DOs
This blade sign is
internally lit by
fluorescent tubes and
is prohibited on the
property.

Sandwi c h S i gn

The text on this
suspended sign is
oversized and too bold
for the pedestrian
retail environment.

Awni ng S i gn

This Vertical Corner
Sign is actually a big
grouping of signage.
The intention was
to evoke Times
Square, but with less
color, lower-quality
LED screens, and
without the context of
Midtown Manhattan
the effort falls short.
This arrangement
should be avoided.

Canopy
Top S i gn

This metal sandwich
board is a good
example that uses
a thin metal frame
and simple, two color
graphics.

This simple Awning
Sign shows only the
shop’s name/logo.
It works nicely in
conjunction with the
accompanying Blade
Sign and gooseneck
lights to form an
overall storefront
composition that
compliments the
pedestrian retail
environment.

This Canopy Top Sign
utilizes a regularized
font size and spacing
specific to the store
brand. The sign
placement emphasizes
the circular canopy
design incorporated
into the facade.

DO NOTs
Injection molded
plastic sandwich
boards are not
permitted. The
dynamic graphics on
the board would be
better displayed on
a sturdy and simple
frame.

This awning sign is
also simple, but it uses
a stock font not meant
to be a logo. The large
display of the phone
number emphasizes
the single sales effort
at the expense of the
community aesthetic.

This canopy top
sign has not been
maintained and its
lighting is not evenly
distributed internally
which cheapens the
overall appearance of
the retail street.
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